
 

HELPING PEOPLE CELEBRATE LIFE 

Maldivian Resort LUX* South Ari Atoll Launches A Global Fashion 

Collaboration With DIARRABLU 

The Maldives, 12 November 2022 – In celebration of tropical wanderlust, conscious contemporary 
lifestyle brand DIARRABLU partners with LUX* South Ari Atoll in the Maldives to present a Resort ‘23 
collection named “FILUN” (Maldivian for “escape”) inspired by the island’s vibrant colours and warm 
culture. 

As one of the biggest Maldivian islands, the award-winning resort of The Lux Collective is an ideal place 
for creativity with its cheerful vibes, secluded picturesque coves, and crystal-blue ocean waters. The 
DIARRABLU Resort ‘23 Collection is a reflection of the tropical LUX* South Ari Atoll, where blue 
lagoons meet four kilometers of pristine sands. The brand’s creative director Diarra Bousso and her global 
team travelled to the island from San Francisco, Dakar, Cape Town, Abidjan and London to create a 
special campaign telling the magical story behind the partnership. 

“The collaboration between LUX* South Ari Atoll and DIARRABLU is not merely a fashion activation but 
a meaningful partnership. Travel and fashion go hand-in-hand, and anyone packing for a holiday to a 
faraway tropical destination will think twice about what to pack. The capsule collection's locally inspired 
prints and sustainable materials aligned with LUX*’s sustainability values. The handcrafted womenswear 
and swimsuit are versatile and eye-catching - to celebrate life and bring a little extraordinary to your 
holiday.” said Ms. Caroline Gaud-Perrier, Vice President – Marketing of The Lux Collective. 

The Collection 

The collection’s colour palette features inspiration from turquoise waters, pink flowers and white sands. 
The prints, Ari Blu, Atoll Rose, Atoll Blu, Playa Aqua, Isla Noir and Tukki Noir, are designed in the brand’s 
distinct spirit of fusing geometry and art. 

The solid-coloured pieces, in aqua, coral, white and black, use sustainable materials of lyocell and tencel, 
made from regenerated cellulose of wood pulp. The collection features balanced and size-inclusive 
pieces for head-turning looks while on vacation. The clothing and jewellery are handcrafted by local 
artisan communities in Diarra’s native country Senegal – in line with the brand’s innovative business 
model with a mission to create sustainable livelihoods and reduce waste. 

The Brand: DIARRABLU 

DIARRABLU is a conscious contemporary lifestyle brand founded by multidisciplinary artist and 
mathematician Diarra Bousso and known for its versatile, practical and convertible pieces in bold prints 
designed for the travel-spirited muse. With notable features in Vogue, Forbes and CNN among others, 
the brand’s design approach is a conscious merger of tradition and technology. DIARRABLU gained a 
strong fanbase with collections synonymous with effortless sophistication and comfort. and an ethos 
rooted in sustainability, wanderlust, and traditions.  

https://diarrablu.com/
https://www.luxresorts.com/en/maldives/hotel/luxsouthariatoll?utm_source=Press+release&utm_medium=LSAA&utm_campaign=2022
https://www.theluxcollective.com/?utm_source=Press+release&utm_medium=LSAA&utm_campaign=2022
https://diarrablu.com/
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The Artist: Diarra Bousso 
 
Diarra Bousso, the self-dubbed creative mathematician is an artist at heart. A trained ballerina and former 
Wall Street trader spends her time exploring mathematics to create emotional artistic and educational 
experiences. Born and raised in Senegal and Norway, and currently living in California, Diarra is 
fascinated with oxymorons. Her work is rooted in old African craftsmanship while looking to the industry’s 
conscious future. The brand celebrates the beauty in contradictions by merging tradition and technology 
through her collection of clothing, accessories and art prints. 

This brand collaboration between LUX* South Ari Atoll and DIARRABLU is born out of the strong shared 
values and passion for sustainability. Recognised for its award-winning eco-approach to conscious travel, 
the resort constantly strives for a greener future. 

From 12 November 2022, the new DIARRABLU Resort ’23 Collection can be purchased online via 
www.diarrablu.com, with worldwide delivery. 

Those seeking tropical vibes of LUX* South Ari Atoll and FILUN outfits can book their Maldives getaway 
with a special offer at www.luxresorts.com, email stay@luxmaldivesresort.com or call +960 668 0901. 

Photo credits: Creative Director: Diarra Bousso | Art Director: Louw Kotze | Photography: Katinka Bester 
| Film: Lucian Barnard | Models: Andrea V West, Jade Gita Daniel 
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About The Lux Collective 
The Lux Collective (“TLC”) is a global luxury hotel operator headquartered in Singapore and manages brands LUX*, SALT, TAMASSA, SOCIO and Café 
LUX*. Other properties managed by TLC include Hotel Le Recif, Reunion Island and Ile des Deux Cocos, Mauritius, a private paradise island.  
 

At the heart of its purpose, TLC makes each moment matter and cares about what matters. Putting people first is the core of TLC’s culture as well 
as staying true to the values of being passionate, responsible and innovative in all that it does. By providing comfort through thoughtful and exquisite 
designs, TLC creates experiences that make each moment matter for all guests. It is committed to operating in a considered and respectful manner that 
is mindful of future generations.  
 

Growing the global presence, TLC currently manages 16 operating resorts and hotels in China, Maldives, Mauritius and Ile de la Reunion, and with 11 
more hotels in its development pipeline in Europe, Asia and Middle East. 
 
An affiliate member of IBL, a major economic player in the Indian Ocean and a public-listed leader of the “Top 100” Mauritian companies, IBL is active in 
key sectors of the Mauritian economy, with a global portfolio of approximately 300 subsidiaries and associated companies. 

 
About LUX* 
LUX* helps people to celebrate life by delivering consistently on the promise of a different kind of luxury; hospitality that is L ighter. Brighter. LUX* stages 
exceptional experiences in different locales – whether on the Beach, in the City or in Nature – by banishing thoughtless patterns and being more simple, 
fresh and sensory for the benefit of all our guests.  

 
Media Relations 
The Maldives: Anastasiya Babenko, LUX* South Ari Atoll Marketing & PR Manager, +960 668 0901, Anastasiya.babenko@luxmaldivesresort.com 

Global: Renee Lim, The Lux Collective Vice President, PR & Corporate Communications, +65 6955 1540, renee.lim@theluxcollective.com 
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