
 

The Lux Collective Sharpens Women Leadership 
Aubrey Wang Appointed General Manager of LUX* Chongzuo Guangxi in China 

 

 

 
Mauritius, 27 April 2026 - Global hospitality group The Lux Collective continues to accelerate its 
commitment to advancing women in leadership with the appointment of Aubrey Wang as General 
Manager of LUX* Chongzuo Guangxi in China. Following the promotion of Sheila Malloo to General 
Manager of LUX* Belle Mare, Mauritius, this latest move reinforces the Group’s intentional focus on cultivating 
a new generation of female leaders across key markets. 

With extensive international hospitality experiences, Aubrey brings strong operational expertise and 
commercial acumen. A graduate of a Swiss hospitality institution, she has built her career across global brands 
with a solid foundation in front office and food & beverage. Since joining LUX* Chongzuo in 2023, she has 
progressed from Hotel Manager to General Manager, recognised for her people-focused leadership and 
disciplined approach to operations. 

“Stepping into this role is both an honour and a responsibility,” said General Manager Aubrey Wang. “Together 
with my team, we will continue to elevate service excellence, deepen cultural immersion and shape LUX* 
Chongzuo Guangxi as a defining benchmark of contemporary luxury in China.” 

Celebrating its fifth anniversary, momentum continues to build at LUX* Chongzuo with strong business 
performance and high guest satisfaction. Recent enhancements include villa refurbishments, new dining 
concepts and expanded experiential offerings, including curated journeys to Detian Waterfall and Gulong 
Mountain—positioning the resort as one of China’s most distinctive luxury escapes. 

As The Lux Collective expands its global footprint, the Group remains steadfast in its commitment to 
empowering leadership and unlocking the full potential of its people. With a bold and future-ready leadership 
team, The Lux Collective will continue to craft Extraordinary Experiences—setting new standards in modern 
luxury hospitality worldwide. 

-END- 

 
About The Lux Collective 
The Lux Collective (“TLC”) is a Mauritian-born global luxury hotel operator and manages brands LUX*, SALT, TAMASSA, SOCIO and Café LUX*. 
At the heart of its purpose, TLC makes each moment matter and cares about what matters. Putting people first is the core of TLC’s culture as well 
as staying true to the values of being passionate, responsible and innovative in all that it does. By providing comfort through thoughtful and exquisite 
designs, TLC creates experiences that make each moment matter for all guests. It is committed to operating in a considered and respectful manner 
that is mindful of future generations. 
 

https://www.theluxcollective.com/
https://www.luxresorts.com/
https://www.luxresorts.com/
https://www.saltresorts.com/
https://www.saltresorts.com/
https://www.tamassaresorts.com/
https://www.tamassaresorts.com/
https://www.sociohotels.com/
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Through its signature Groupwide sustainability project Tread Lightly, The Lux Collective promises an eco-conscious stay throughout its hotels. Its 
partnership with Altruistiq, a group of CO2 experts, focuses on the environmental footprint and ensures that emission sources are tracked using 
the highest international Science-Based standard. 
 
Growing the global presence, TLC currently manages 17 operating resorts and hotels in Mauritius, Maldives, Ile de la Reunion, China and Tanzania, 
and with 16 more hotels in its development pipeline in Africa, Asia and the Middle East.  
 
An affiliate member of IBL, a major economic player in the Indian Ocean and a public-listed leader of the “Top 100” Mauritian companies, IBL is 
active in key sectors of the Mauritian economy, with a global portfolio of approximately 300 subsidiaries and associated companies. 
 
 
About LUX* 
At LUX*, time is luxury. LUX* helps people to celebrate life by delivering consistently on the promise of a different kind of luxury. In a world where 
a deeper sense of connection can be hard to reach, even on vacation, it enables guests to break from the ordinary. Staging exceptional experiences 
in different locales – whether on the Beach, in the City or in Nature, it transforms the everyday into the extraordinary through elevated service, 
contemporary spaces and crafted escapes to truly disconnect and relax - with Life Extraordinary. 
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